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he security and safety of Amer-
icans at work have never been
of more concern, At the same

in the workplace? SDM'’s research time, businesses and institu-
of security usage in the top 30 U, S e e

o - criminal loss and business interruption.
cities may, surprise you. % “In this context. Security Distributing &
+ Marketing set out to measure the indus-
By Lindsay Whitehurst, Contributing Writer fry’s progress in providing security
5 " measures to America's workplace.

- Inaseries of articles, SDM reports the
% results of the first-ever research asking
“ Americans aboul electronic security
measures at work. To achieve simplicity
and consistency, SDM’s survey asked
first whether six different security meas-
ures were used at work: burglar alarms,
video surveillance, door locks, card
access/keypads, ID badges and fire
alarms. Second. the survey asked which
security measures respondents would
like to see added at work. These results,
cross referenced by demographic seg-
ments, provide a gauge of the present
and a benchmark for the future,

BEGINNING WITH ALARMS

All security is local, and so is demand
for burglar alarms. Across the U.S. the
penetration of burglar alarms at work
varies significantly among the top 30
metropolitan areas. Burglar alarm sur-
vey data, along with U.S. Census data
and the FBI's Uniform Crime Reports.
take on new meaning when presented
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along with the perspectives of dealers who install
the alarms. and officials in their neighborhoods,
To conduct the SDM 2004 Consumer Study:
Workplace & Home Security, SDM — through its
Market Research Division, mailed surveys to
20,000 U5, households in late December 2003,
The houschold panel was selected to conform to
the latest United States Census data for the nine
geographical divisions; within each division by
market size, age of head of household, annual
household income, and household size. By a cul-
off date in February 2004, there were 13,997

usable returns, result=
ing in a 70 percent$
response rate. Defini- &
tion of property crime:
the offenses of burglary,
larceny-theft, motor vehi- -
cle theft and arson. A word
about city comparisons: SDM's
city areas are drawn by Nielsen
Designated Market Areas. With this
methodology. the city area is defined by the area a
television signal reaches.

NO. 1 IN BUSINESS ALARMS:

HARTFORD-NEW HAVEN

Hartford-New Haven, Conn.. is far from the
biggest city in the United States; on a list of the
30 largest metropolitan areas by population, it
comes in at number 27. It's certainly not the most
dangerous: according to the FBI, the property
crime rate is 3, 108.8 crimes per 100,000 residents.
putting the area squarely in the lower third among
the largest cites. And it’s not the richest, though
its median income of $43,752 a year, according to
the 2000 U.S. Census, puts it high on the list of
the 30 largest cities.

But in one area at least, the town packs a punch.
SDM’s 2004 Consumer Study: Workplace & Home
Security revealed that there are more burglar alarms
in Hartford-New Haven businesses than in any other
area of the country. Not only that, but the 68.3 per-
cent of workers who reported there is a burglar alarm
in their workplace was nearly 10 percentage points
above any other metropolitan area of the country,

“Consumers are much more security conscious
than they've ever been.” says Connecticut Burglar
and Fire Alarm Association president Rick Weiss,
CPP, who has been doing business in Connecticut

for 20 years. More businesses than ever
regard burglar alarms as an essential
piece of office equipment, right after
computers and phones, he says,

“It’s on the list of things to get when a company is
ready o set up or to move,” Weiss says, “They real-
ize there is a need, that police can’t be everywhere.
They know a burglar alarm will give them an edge.”

There is a sizable security community in the area;
a phone book search turns up
152 listed companies in New
Haven and 197 in Hartford,
Whatever the company, resi-
dents like Lynn Fredricksen,
spokesperson for the New Haven
Chamber of Commerce, are con-
vinced that security is an impor-
tant part of a business, to protect
not just equipment but people.

“It’s just good business to be
cautious and protect your
investment,” Fredricksen says.
“I think most people think first and foremost about
the safety of their employees.”

Small establishments make up the business com-
munity, with about 80 percent of the 1,700 busi-
nesses in the New Haven Chamber of Commerce
having less than 10 employees, Fredrickson notes,

“1 think anyone who has a small business would
want an alarm,” she says,

In Hartford, small businesses make up about
65 percent of the economy, Chamber of Com-
merce spokesperson Marie Vanilli said. Insur- |
ance and accounting companies make up a large ,
part of the economy. |

Gary LaPlant, president and chiet operating officer |

Hartford-New Haven,
Connecticut

Population rank: 27

Property crime rate: 3,108.8
crimes per 100,000 residents
Percentage of white-collar
workers: 67

Percentage of burglar alarms
in the workplace: 68.3

of Sonitrol Security Systems of Hartford. said his
company’s suceess in the arca is Targely due to a local
approach to business.

“If you treat the customer like vour best friend
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country’s 30 largest cities. Most workers are white

collar; on average, about 37 percent of workers

describe their jobs as “managerial, professional or

related occupations™ and another roughly 30 per-

cent describe their jobs and “sales and office.”

_ ket. | think it makes a difference,” he suys.  according to the 2000 Census, Service jobs make

In Hartford-New Haven, wealth correlates with  up another 10 to 15 percent. _

more workplace alarms, At $43,752, the commu-  “People can afford a security system™ for their

nity’s median income ranks high on the list of the business, Fredricksen says.




